The vintage collection

Pre 2016 work. Grab your iPod, put on some cargo pants and let’'s step back in time.



Project Roles Summary
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Project Roles Summary

Foot Locker's goal was to improve sneaker enthusiasts brand loyalty by informing

2012 - Foot Locker eDM's Ideation, Ul Design, Art Direction
them of upcoming sneaker release dates. |was responsible for designing and

developing eye-catching email concepts to generate excitement for new releases.
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Project Roles Summary

2012 - Foot Locker Loyalty Branding Branding, Logo Design, Design Direction

Foot Locker developed a new loyalty program and needed a supporting identity that
resonated with younger sneaker enthusiast. While working with the branding team, |
led the logo concept design and presented the final brand assets.

Initial logo concepts



Personalized and premium

One of the concepts we proposed housed the logo in a golden seal with classy,
monochromatic supporting visuals to convey premium exclusivity.




Project Roles Summary

2011 - Disney Facebook Competition Ul/UX Design, Front End Development, Art Direction Coinciding with the release of Disney’s Pirates of the Caribbean movie, | designed a
supporting Facebook competition to generate awareness and engagement for loyal
fans. Users could enter the draw by uploading a photo of their most prized possession.
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Making the experience flexible

A modular, re-skinnable framework ensured assets were easily replaceable for future
Disney campaigns. This halved the production time and was re-used on future
Disney projects.
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Project Roles Summary

2015-EPT Play Along App Ul/UX Design, Interaction Design, Prototyping, Ideation The EPT Play Along App provided a second screen experience for the televised
European Poker Tour, which attracted over a million viewers. Users were able to play
along at home and test their skills against poker professionals.
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Real-time player stats

While watching the poker game unfold, users were able to find out more information
about the players at the table.

& 31 $47M 25

CAREER EARNINGS

AGGRESSIVENESS



Play along interactions

The interactions simulated real-life poker responses which increased the games
immersion and ease of use.




Project Roles Summary

2012 - Country Road Website Ul Design, Design System Creation, Interaction Design, Art Direction Country Road is aleading clothing retailer located in Australia, New Zealand and South
Africa. The challenge was to redesign their rudimentary catalogue website into a
simple, intuitive E-commerce experience. | worked with UX designers, developers and
client stakeholders to create the Ul, Interactions, & Responsive Design.




Modular grids

Modular grids and reusable UX patterns helped build familiar conventions for the
users while allowing the team to design and develop efficiently.

SN JOH o EEER ME OGS T ) oFTREGHTEY | GHOPPING B4 1)

WO O R O CET T o QT T - TR R

COUNTRY ROAD (REE DELIvER) COUNTRY ROAD

L L P P ] CHILD HOME [RaPol al Tulid d EIFT CARDS LIW'E WITH U5 OUE FEAMD

ik A B B &R CHILD HOHE LOOEED DK WIFT CARLE LIYE WiITH U% U BAARMD

]

OLOTHING >
SHOES ¥

ACCESSORIES ¥

Just Arrived

Enlaxed sl ssparates are
tha mest stylish way foreard.

THE ST STORE >

Just Arrived
M parfect madchz e
dsmlm ord tan lsather.

TREEDS
Diar'l Swsnk H
Finw Maurals

SHOF HEW IM

EOW TO WEAR
Tha Shirt Jeaiwst
Tha Warey Parks

THE DEHIE &ToRE
umrin

e b3 Dars for Demim
Tha Cwabre EdR

r The Winter Checklist

Evmryibleg o nesd to moks i through tha cold.

THE FMLIOWHT JACKLT
Cover All Bases

Che e taks on the MAT Sighs
ackat, with o zlp through frong, dasvs
ug
pocketys and prass stud detalling,

Man Child Home

| SHOF HOW SHOF NO'W EHOP MO'W |

Sweater Weather O The Street

Thil seosnn's Baat kniin. Youe res oof-sery Faveur s,

| srce chmwean | SHOE SHOES |

TEEHWD REPORT

New Folk

Raweork folk ditoliz
with rnedarn matelizy.

EHOF THE TREKND

TWEEIG BT



Evolving the Design System
The design system helped to bridge brand gaps throughout Country Road's

disparate marketing collateral, speed up the design workflow and provide
implementation guidance for external developers.
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Digital Catalogues

Country Road's digital catalogues were optimised for device interactions and
redesigned to be consistent with the new website experience.
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Project Roles

Summary

2015 - PokerStars Clock iWatch App UI/UX Design, Interaction Design, Branding The app's purpose was to add structure to live poker games by keeping track of
game time, blind countdowns and eliminated players. | worked with the product team
to define iWatch use cases for the MVP, design the end-to-end experience and
navigate early watchOS SDK limitations.




Mocking up the logo
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Ul guidelines

Ul guidelines were created to help our external development team implement

the Ul accurately.

Button and Table Row Dlsplay Trackmg Table

Standard appearance of backgrounds and font colors. nt tracking de ses as font size increases. Font size shown in points (@2x resolution).
Body Font Color 01234567890
RGE

Eg_ﬂat'nete 1 Short Color 01234567890

01234567890
01234567890

0123456/890

Flatter Color
(full value)
RGRB

242 Z44 252

EQGB 242, 244 252 ] BOdy ShOrt Copy— - RGB 255, 255, 25¢

4% opacity Footnote 1 Short RGR ¢4, 100, 10
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Contactdetails:
www.thomasputt.com
thomasputt@gmail.com



